
Digital Marketing Specialist 
 

About interRel: Founded in 1997, interRel Consulting is the longest-standing partner dedicated solely to 
implementing Oracle Enterprise Performance Management (EPM) Cloud and Business Intelligence (BI) 
solutions. interRel is an Oracle Platinum Partner, Cloud Select Partner, and Cloud Excellence 
Implementer. The company is a winner of Oracle’s Global Cloud Partner of the Year for EPM and the only 
five-time winner of North America Partner of the Year for EPM and BI. The company is a nine-time Inc. 
5000 honoree committed to education with a platform that includes 10+ books in its best-selling technical 
reference series, “Look Smarter Than You Are with Hyperion,” free weekly webcasts, and the free-access 
video education platform on YouTube, Play it Forward. Home to four Oracle ACE Directors and two 
ACEs, interRel frequently participates in international tours with Oracle Groundbreakers.  
 
Classification: Full Time 
 
Reports to: Sr. Director of Marketing 
 
Job Description: The digital marketing specialist will be responsible for working with the Sr. Marketing 
Director to develop the digital strategy and presence for interRel. S/he will be responsible for developing 
an account-based marketing strategy, managing all social media channels, developing engagement 
strategies for SEO, PPC, and website management, in addition to prospecting and lead nurture email 
deployment. This position will work closely with the Sr. Director or Marketing to develop and drive end-
user engagement and brand awareness. The ideal candidate will be a self-starter who is energetic, 
creative and analytical and has experience in digital marketing and social media. 
 
Responsibilities: 

 Work with Sr Marketing Director to develop engaging account-based marketing programs 
targeting high value accounts with relevant messaging, prospecting and retargeting 

 Manage CRM platform and database and drive sales and marketing KPI reporting 
 Create and manage all email campaigns 
 Develop strategies and execute digital marketing programs (organic and paid) to achieve reach 

and engagement goals across social platforms including LinkedIn, Facebook, Instagram, Twitter, 
and YouTube 

 Develop and implement paid digital retargeting and display advertising campaigns  
 Manage website content management system and partner with Content Marketing Specialist to 

optimize keyword rich content 
 Manage SEO and PPC campaigns 
 Monitor site traffic and analytics across all digital platforms 
 Develop new ways to generate leads and improve ROI through digital channels 
 Proactively research trends, best practices and emerging technologies to stay on the forefront of 

new media and establish interRel as a leader in social media 
 Other duties and responsibilities as assigned 

Qualifications 

 Bachelor’s degree in business, marketing, advertising or other related field 
 3-5 years of full-time digital marketing experience 
 Experience managing ABM, digital, email marketing and social media programs 
 Experience with website content management systems, preferably WordPress and HubSpot 
 Certified in HubSpot  
 Familiarity with Google Analytics 
 Strong computer skills, including Microsoft Office, Adobe Creative Suite, basic HTML 
 Experience in creating still graphics and videos for online use 
 Experience analyzing social and digital data 



 Strong verbal and written skills  
 Strong organizational, interpersonal and project management skills  
 Creativity and a desire to proactively explore new ideas for content and campaigns 
 Proven record of creating programs that generate high converting leads 
 Problem-solving and multitasking skills 
 Proven ability to meet or exceeds timelines in a fast-paced environment 


